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Story of Sam
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25 Years of Guerrilla 

Marketing
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62 languages Guerrilla 

Marketing

guerilla bemarking 

партизански маркетинг 

guerrilla turundus sissien markkinointi 

maketing geriya 

Guerrilla masoko 



iconbuilder@davidtfagan.com

My family
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sports
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Small moments
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Add One hour a day
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Colored TIME

• GREEN

• RED

• BLACK

• BLUE
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Some People Just 

Get More Done

Law of Multiplication – Marketing and Selling one 

message multiple ways, multiple times, to multiple 

people.
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Some People Just Get More Done

Guerrilla Rainmaker – One who uses the Law of 

Multiplication to create profits through every situation 

and relationship. 
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#4 Social Media

Social Broadcasting

More than just Social Media

Infusionsoft SM Sequences for Social Broadcasting
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Sales Funnel vs. Leads Funnel
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#7 Strategic Partnerships

Networkers, Promoters, Affiliates, JV’s

Who do you know?

Who do you know who knows who you want to know
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More leads than 

you can ever handle!

Do you have a (fill in the blanks)?

How would you rate them on a scale of 1-10?

If you 7 or better can you use their name in contacting them?

If 6 or less they still need some one
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Mastermind
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TWC Mastermind

Discovering My Changes

Learning from others

VIP pass to our suite tonight
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#8 Testimonials & 

Endorsements

New Rules

Results May Vary

Results Are Not Typical

Disclaimer for Typical Results
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Disclaimer

“I love David and his system. Thanks to him, my 

business is much more profitable.” ~ Lee Goff

DISCLAIMER:

After surveying our clients, of the 20% that 

responded, 90% used the product.

100% of those people experienced an 

increase in profits. If now is not a good 

time for you to grow your business and you 

won’t even open the product, please do not 

purchase.
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Survey
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#8 Testimonials & 

Endorsements

Women

Accents

Women with Accents

Celebrity

Expert

Everyday People
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Change

Who – You sell to

What – You Sell

How – You Sell
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WILL YOU

CHANGE?
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Change HOW YOU SELL

The Holy Grail of 

Guerrilla RainmakerS is..
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3/16/2010
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50%

response rate

SELF MAILING TRASH CAN
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BANK DEPOSIT BAG
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50% response 

rate

SELF MAILING COCONUT
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MESSAGE IN BOTTLE
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DRIVE TRAFFIC ONLINE TO OFFLINE
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Drive traffic

online to offline
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Guerrilla Rainmaker Course
• How to get a book going 

• The 2 fundamental keys to making your 

book worth something and standout 

• Best 100 business books of all time 

• 6 reasons GR's publish 

• 4 best tools to getting published 

profitability 

• 4 components of successful workbooks 

• 4 components of effective forms 

• 4 components of great formulas 

• 4 components of amazing diagrams 

• 2 types of products that you never 

would have thought to be info products 

that make millions and I guarantee our 

in your house right now 

• 6 components of audio and video 

• Top 34 sites to post video on 

• Top 5 pros and cons of social media 

• 5 ways GR's use social media 

• Top 3 social media sites 

• 47 other social media sites and why you 

would use them 

• 3 main ways to get involved with Radio 

and TV 

• Biggest mistakes made in Radio and TV

• 5 things to do to really capitalize on 

Radio and TV 

•10 points for the perfect close from 

stage 

•8 items to have on the perfect order 

form 

•4 ways to use "people power" and build 

an "army of allies" (affiliates) 

•4 ways a GR uses Testimonials and 

Endorsements 

•10 major setups for obtaining 

profitable testimonials and major 

endorsements (T&E) 

•14 powerful T&E's that are underrated 

or forgotten 

•5 things to try to get better results 

from your T&E 

•5 ways to build the 24/7 web employee 

and why every GR has to 

•3 top technologies used for 

automation 

•3 biggest pitfalls of automating and 

how to avoid them 

•7 specific things to automate 

3 things and ways you should be 

constantly changing your business

• 6 components to successful Radio & TV 
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GR Mind Map
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find me at…

www.davidtfagan.com 

iconbuilder@davidtfagan.com


